Architecting for Business Value; Viewpoint Hopping

by Gerrit Muller ~ TNO-ESI, University of South-Eastern Norway]
e-mail: gaudisite@Rgmail.com

Www.gaudisite.nl

Abstract

This presentation explains how architects hop over various viewpoints to build up
understanding of problem and solution space.
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Many viewpoints
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Viewpoint Hopping
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The seemingly random exploration path

thinking path
of an architect
during
a few minutes
up to 1 day
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